Everything You Need To
February 20-22, 2013
Orange County Convention Center
Orlando, Florida

Build Better Business
New Products
New Vendors
Hot Trends
EDUCATION
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Orange County Convention Center
Orlando, Florida

10BuyersReasons
Love Global Pet Expo
The first product launches of the year…
3,000 of them!
Savings on show specials and discounts
Easy target market shopping in
specialty sections
New vendors all together in our
What’s New! section
The year’s first look at the hottest trends
Tips and tricks from seminars you can
use all year
FREE networking events
Awards for products and excellence
Scheduled opportunities to talk
with peers
A great vacation destination
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Your Best Business-Building
Opportunity of 2013
What You Find Here
Lasts All Year!

95% of our buyers come to discover new trends,
because year after year they have seen THOUSANDS of new products
launched here, and have met so many first-time exhibitors. Because we’re
the first show of the year, what you find at Global Pet Expo will help you
build your business for the rest of the year.
We make it EASY to Register,
Travel, Shop, Learn and Enjoy
Convenient online registration.
Shop smart with the online floor plan that helps you plan ahead.
Color-coded directory and mobile site make show navigation easy.
Take home moneymaking ideas from industry-specific seminars.
FREE shuttle buses to and from select hotels.
Affordable hotel rates starting at $75.
Childcare is available onsite on show days only,
please see show rules.

What’s Your
Specialty?
If finding just the right products for your special interest customers is high
on your list of shopping priorities, our specialty sections will jumpstart
your business in 2013. These exhibitors know exactly what your marketplace
wants. See firsthand how you can maximize your merchandizing for the year.
THE NATURAL PET
Natural is the hottest trend and this section
is growing with it. If you sell or want to sell
holistic and natural pet products, don’t miss
this one.

THE BOUTIQUE
You and your customers who have an eye
for design, a hunger for fashion and a taste
for the trendy and extravagant, will love the
baubles, bling, luxury and spa-products you
will find here.

EVERYTHING AQUATIC
No need to go fishing for it, this section
is the place for everything your aquatic
customers will need and want in 2013.

WHAT’S NEW!
The hunt for our first-time exhibitors is over.
They are all in one place for your shopping
convenience. Discover what they have
for you.

International
Pavilion at
Global Pet Expo

THE INTERNATIONAL PAVILION
Around the globe is just around the corner.
The International Pavilion makes it
easier for you to discover how products
from around the world can build business
in your world.

VOTE FOR THE BEST NEW
PRODUCTS OF THE YEAR!

Each year, more and more
manufacturers wait to launch
their new products in the
New Products Showcase
so they have a chance to win
first place in the Best in Show contest. The media
attention our awards get is amazing.
To vote for your favorite new product, visit our
New Products Showcase on Wednesday,
February 20th, and Thursday, February 21st.
Nine winners will receive a Best In Show award
in their category.
Categories are:
Aquatics
Bird
Boutique
Cat
Dog

Natural Pet
Small Animal
Reptile
Point-of-Purchase
Display

The Global Pet Expo 2013
New Products Showcase
Awards Ceremony
Thursday, February 21, at 5:00 p.m.
Award Presentation by: Dr. Marty Becker,
Good Morning America’s resident
veterinarian.
If you really want to be up on new trends and hot
products for 2013, make a plan to attend the
3rd Annual New Products Showcase Awards
presentation. With all the media attention these
winners receive, your customers will be asking for
these products by the time you get home!
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2013 Global Pet Expo
Speaker Series
What You Need To Attend Seminars:

Sponsored by

Why You Should Attend:

It takes a wide variety of timely, tried and true ideas and skills
to build your business. The 2013 Global Pet Expo Speaker Series
lineup is filled with experts who know the challenges you face,
and who can help you reap the rewards of implementing new ideas
and tactics. There are 26 hours of business-building seminars
presented by the retail industry’s most knowledgeable and dynamic
speakers. Our seminar rooms are conveniently located near the
show floor, so they are quick and easy to get to.
You will definitely want to plan ahead to attend Rick Segal’s
pre-show Retailer Boot Camp. Nothing else can boost your
bottom line like what you learn at the first show of the year.

You need tickets to attend seminars, but there’s no need to
register for specific seminars. Please be aware that seating is
on a first-come, first-served basis so it’s good to plan ahead.
All seminars require one ticket ($20), except for Rick Segal’s Retail
Boot Camp, which requires two tickets.
Tickets are $20 each, but you can SAVE if you purchase them in
quantity ONLINE, at www.globalpetexpo.org. For savings, buy 4
tickets online and get the 5th one FREE. Or SAVE 20%, when
you purchase 5 or more tickets online at the same time.
Discounts apply per-purchase ONLY and ONLY when tickets are
purchased online no later than Friday, February 15th by 5:00 p.m.
EST. Tickets are not refundable, but they are transferable, so you
can purchase them in quantity and share them with colleagues
and employees. Tickets purchased onsite at the show will NOT be
discounted, so plan to purchase ahead.

2013 Seminars
PRE-SHOW SEMINAR
Tuesday, February 19
1:00 - 5:00 p.m. Room W 204A

Wednesday, February 20
9:00 - 10:30 a.m. Room W 204A

Rick Segel’s Money-Making
Retail Boot Camp

What you can do to get your customers away from their
electronic screens and back into your store!
— Rick Segel
The customers crossing the threshold of our stores are on a serious
decline and we need to take steps to reverse that trend. By 2015,
53% of North Americans will purchase items regularly online. This
program focuses on the steps we must take to survive in an
ecommerce world. There are 7 categories of events
that increase traffic and make your store a beehive
of activity. Promotion
is more than just
reducing the price or
having a sale. This
program explores the
ways to bring the
customer back and
keep them coming.

This year’s edition of the highly
acclaimed Retail Boot Camp
is designed for the newest retailer as well as the
experienced pro. It will help you uncover ways to
increase your volume without spending a lot of money.
This program will assist you in revealing the hidden
assets in your business, while driving more customers to
your front door. Rick will help position your business in the
minds of the consumer as their first choice and help
to bring your business to the next level.
Wouldn’t it be great if customers
came to you for the merchandise
that you sell rather than just price?
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The Live Shopper… The Endangered Species

2013 Seminars

(continued)

Wednesday, February 20
11:00 am - 12:30 p.m. Room W 204A

Wednesday, February 20
2:30 - 4:00 p.m. Room W 204A

Triple Your Profit!

How To Create A Better Retail
Mousetrap Without Spending
All Your Cheese!

 Al Bates, Profit Planning Group
—
Only about 10% of all companies make as
much profit as they should. The session
will identify those actions that actually
improve profit the most. This is true across almost all industries.
The Triple Your Profit! Seminar will demonstrate how to improve
your financial results—not just a little, but a lot. Part of the
problem is that most firms have an income statement that
misleads them about the profit they are actually generating.
They also have reports that help them look over their shoulder,
but do nothing about planning for the future. Bonus! The first
100 attendees will receive a free, autographed copy of
Al Bates’ latest book, Triple Your Profit!

Wednesday, February 20
12:30 - 1:30 p.m. Room W 203B

Pet Store Pro® — Free Online
Training For Your Employees –
FREE Informational Seminar

— Stephanie Kaplan, PIDA’s Director
of Online Education
PIDA’s Pet Store Pro® is a free training program suitable for online
or offline study at the store or home. It teaches basic skills you
need to succeed in a retail pet store. Topics include animal care
and maintenance, nutrition, customer service, selling strategies
and merchandising techniques. More than 17,000 retail pet store
employees have used Pet Store Pro to improve their skills.
Shouldn’t your employees be Pet Store Pros? Come and learn
more about this free program.

Wednesday, February 20
1:00 - 2:30 p.m. Room W 204A

How to Market Your Pet Store
in the 21st Century

— Bob DeStefano
The migration of sales from physical stores
into the online world is one of the defining
characteristics of retail in the 21st century. Many traditional retailers who serve local customers feel they cannot leverage the Web
as an effective
marketing tool. However, as a small retailer, you have a
tremendous opportunity to distinguish your business online by
improving the customer experience. But how do you do it?
This powerful presentation will provide you with a roadmap for
leveraging online marketing to win new customers and sell more
to the customers you already have. You will learn how to leverage
proven online marketing tactics to attract new customers, ensure
repeat customers and measure your marketing success.

— Chris Miller, Pacific Store Design
Time for a remodel or facelift? Don’t miss
this “Idea Packed” workshop filled with great low cost solutions to
increase your sales overnight! Chris Miller, President of Pacific
Store Designs will share his design and merchandising secrets of
inexpensive “sweat equity” ways to enhance your selling environment.
You will learn the 10 merchandising commandments plus 15 other
ways to keep your store looking great day in and day out. Find out
why customers buy and how to trigger impulse sales through
signage, promotions and enhanced retail customer service.

Wednesday, February 20
2:30 - 4:00 p.m. Room W 204C

The Seven Essentials of Successful Retailing

— Rick Segel
There are seven essential elements for successful retailing. Do you
know what they are? These elements shouldn’t be a mystery, but all
too often they are. Every successful retailer is practicing SOME of the
seven, whether they know it or not. Every wildly successful retailer is
practicing ALL of them — and you’d better believe they know it!
Are you ready to be wildly successful? This program will tell you
what you need to know. Rick not only reveals what the Seven
Essential Elements are, but will highlight and identify the ways
you can use them in YOUR business NOW.

Wednesday, February 20
4:30 - 6:00 p.m. Room W 204A

Top Ten Profit Mistakes

— Al Bates, Profit Planning Group
Businesses of all kinds tend to make the same mistakes in trying to
improve their performance. They also tend to make the same ones
over and over again. This session will outline the ten key mistakes
businesses make and how they can be corrected.

Thursday, February 21
8:00 - 9:30 a.m. Room W 204A

Ready Or Not Here They Come.

How To Prepare For The Inevitable
Competition In Your Neighborhood.
— Dave Ratner
Your hard work has paid off and business is
good at your pet store. Then, a pet specialty chain store moves into
your neighborhood! What chance do you have against such a deep
pockets competitor? Dave Ratner has lived through the pain of big box
competition and he has practical advice that will help you survive, and
thrive, in the face of such competition. He will show you what you
need to do to prepare, what you need to do in your store immediately,
and what to expect from the competition.
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2013 Seminars

(continued)

Thursday, February 21
9:30 - 11:00 a.m. Room W 203B

Thursday, February 21
2:30 - 4:00 p.m. Room W 204A

Top 25 Design and Merchandising Ideas
for Pet Retailers

When Your Management Style Isn’t
Working And Your Employees Aren’t
Either, It’s Time For A Change!

— Chris Miller, Pacific Store Design
You came to the show to learn new things. This is the perfect
place to find out how to innovate and uplift your sales floor image
with Chris Miller’s merchandising and store design secrets.
Whether you are a small independent or a larger retail outlet,
Chris will share his 31 year experience of well over 3,000 stores
designed and built worldwide.
You will learn the top 25 ways to increase you sales through
design and merchandising overnight! Chris will share his best
of the best store design and lighting techniques, visual
merchandising ideas, specialty store fixture innovations and
design, customer service tips along with 3 “Must Do” management
techniques. Learn why and how to implement traffic flow back into
your store that is truly the lifeblood to sales!

Thursday, February 21
10:00 - 11:30 a.m. Room W 204A

Your Online Marketing Toolbox–
How to Put it to Work

— Bob DeStefano
Sure you have a Website, but are you harnessing the power of
online marketing to produce business-building results for your
company? Your answer can be the difference between a Website
that is a money-maker and one that is nothing more than a
glorified brochure.
This powerful presentation will make online marketing
understandable and provide you with proven ideas for transforming
your Website into your most powerful marketing tool. You will
learn how to harness the power of online marketing to continually
generate new business, strengthen relationships and maximize
the results from your marketing investments.

Thursday, February 21
12:30 - 2:00 p.m. Room W 204A

How To Advertise And Market Your Business

— Dave Ratner
If McDonald’s needs to advertise, so do you!! This is a fun-filled,
note taking, head slapping seminar chock full of ways to get more
customers in your store. We will discuss the pros and cons of
social media, PR, TV, radio, and all other media. You’ll learn
how to buy advertising and be super
creative on a tight budget. Find out how
the rules of good advertising and
marketing can make your store stand
out from the competition.
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— Tom Shay, Profits Plus
It is a frequently heard comment; “My
employees aren’t doing what I need them to do. I just don’t have
good employees.” Unfortunately, what all these employees share
in common is a manager or owner whose management style isn’t
working either. This interactive session helps attendees identify how
they will react and manage in situations within their business. Then
they are shown a different style of management for that situation and
invited to compare the two to see which way is more likely to help
with their management decisions. Also shared are the twelve most
common mistakes owners and managers make when giving directions
to employees.

Thursday, February 21
4:30 - 6:00 p.m. Room W 204A

Mystery Shopping: Pull out the
Microscope for Your Pet Center!

— Anne Obarski, Merchandise Concepts
Successful companies have taken the plunge
and decided how important it is to conduct
frequent “mystery or secret shops” of their businesses; why
shouldn’t you? Before you start having people snoop around your pet
center, this session will provide the clues that will help guarantee a
successful program.

Friday, February 22
8:00 - 9:30 a.m. Room W 204A

Uncover the Real Secrets of What Women
Want in Your Pet Center!

— Anne Obarski, Merchandise Concepts
Women represent 80%+ of independent pet center business. If that
statistic is true in your pet store, then what are you doing to attract,
satisfy and multiply more women customers? Now is the time to
take a look at your business through a woman’s eyes!

Friday, February 22
9:30 - 11:00 a.m. Room W 203B

Team Up for Success

 Tom Shay, Profits Plus
—
For most retailers, employees are your largest operating expense.
Employee training is probably your biggest headache, too. With
Tom Shay’s years of hands-on retail management experience, he
will explain and teach his proven methods that have worked for
businesses from 2 to 100 employees. Tom will explain how there is
a big difference in training and educating when it comes to making
money in your store. An educated staff goes a long way toward
separating a business from its’ competition. You can change from
saying you have great customer service into having a staff that lives
the concept of great customer service every day.

2013 Special Events

The 9th Annual Allan L. Levey
Golf Tournament To Benefit:
The Pet Industry Joint
Advisory Council
New Tournament Venue!
Tuesday, February 19, 2013
8:00 a.m. – Shotgun Start
Mystic Dunes Golf Club
Fee: $179 per person

The 9th Annual
Allan L. Levey
Golf Tournament
moves to a beautiful
new venue —
Mystic Dunes Golf Club.
Designed by Champions’ Tour
player and NBC golf analyst Gary Koch,
and rated a 4 1/2 star course by Golf Digest, Mystic Dunes Golf Club
is renowned for being one of the most unique courses in Florida.
Located at the beautiful Mystic Dunes Resort & Golf Club just two
miles from Walt Disney World® in the heart of Central Florida, the

championship course offers two distinctly different nines. The front
nine is reminiscent of classic Carolina courses, meandering through
native wetlands and marsh areas, bordering oak and cypress
forests. The back nine features the characteristics of a British Isles
links course, with extensive perimeter mounding, pot bunkers, and
lush fairways.
Elevation changes of up to 80 feet, greens reminiscent of Augusta
National, rolling sand dunes, mature oaks and large wetland areas,
meticulous course conditioning and five sets of tee boxes offer a
unique and memorable experience for golfers of all skill levels.
Join your pet industry colleagues for a day of pre-show
fun on the links and help raise money for PIJAC, the pet
industry’s legislative watchdog. Your tournament fee
includes: transportation to and from the Orange County
Convention Center, greens fee, cart, continental breakfast and
buffet lunch. Register solo or as a foursome.
Sponsorship opportunities are also available. Register now at
www.globalpetexpo.org/golf.

FREE SPECIAL EVENTS
Global Pet Expo Networking Reception
Sponsored by
Wednesday, February 20
6:00 - 7:30 p.m. Located in the Valencia Foyer – Level 4
Orange County Convention Center

Business is built by relationships
and we want you to have every
opportunity to meet everyone
at the show. Our fabulous FREE
Networking Reception gives
you the time and place to rub
elbows with people you might
never have another opportunity
to meet. Have a drink, some eats
and mix it up with new friends and old. Plan to attend our 2013
reception. It’s where great relationships start and build. And it’s FUN.
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FREE SPECIAL EVENTS

(continued)

Breakfast of Excellence
The Global Pet Expo Pet Industry Breakfast
and Retailer Excellence Awards Ceremony

Save the Date for a Special Networking
Event at Global Pet Expo 2013!

Thursday, February 21
8:00 - 8:45 a.m.

Sponsored by

They say breakfast is the most important meal of the day, and
this is no exception. This is the second year that you can start the
day with a wonderful meal, and attend the presentation of Global Pet
Expo and Pet Business Media’s Retailer Excellence Awards Ceremony.

Friday, February 22,
7:30 - 9:00 a.m.
Room W 209C

Located on the 4th Floor - Valencia Ballroom
Orange County Convention Center

Located in the Orange
County Convention Center
Please join us for a very special networking event at Global
Pet Expo 2013. You’ll enjoy a complimentary breakfast
and a presentation from dog trainer, author, and TV personality
Victoria Stilwell.

Each year, the Retailer Excellence Awards honor outstanding
pet stores in a variety of categories. Awards will be given to one
retailer in each of the ten different award categories:
NE W

Best Overall Single-Store Retailer

NE W
NE W

Best Overall Multi-Unit Retailer – 2-9 Locations
Best Over Multi-Unit Retailer – 10 + Locations

NE W

Best Live-Animal Specialty Store
Merchandising Excellence Award
Multi-Service Excellence Award
Marketing Excellence Award
Customer Service Excellence Award
Excellence in Store Design Award
Community Service Award

Award nominations will be accepted until December 21, 2012.
Details on submitting entries can be found at www.globalpetexpo.org
or www.petbusiness.com. Questions: email mdavid@petbusiness.com

Trade Show Rules
• Attendance is limited to
days indicated on Badge.

• Badges with the attendee’s
name and company must be
worn at all times.
•	Children under 16 are not
allowed on the Show floor,
including infants and toddlers.
•	Show management shall
have sole discretion over
admission at all times.
• Photography is prohibited.
•	Suitcases with wheels
are prohibited.
•	Cash sales are prohibited.
• Product samples cannot be removed
from the exhibit hall without show
management’s approval.
• These rules are subject to change.

February 20-22, 2013
Orange County Convention Center
Orlando, Florida

The Pet Industry’s Largest Annual Trade Show

Register Early!

For more information call
203-532-3631 or email
annie@americanpetproducts.org
www.globalpetexpo.org/register

