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Global Pet Expo 2015: A Look at 
The Record-Breaking Show

Global Pet Expo o�cials were 
proud to unleash a host of record 
breaking numbers as the eleventh 
annual Show wrapped with 
unprecedented attendance and 
more new product launches than 
ever during the three-day event.  
Presented by the American Pet 
Products Association (APPA) and 
the Pet Industry Distributors 
Association (PIDA), the Show 
opened its doors to more than 
311,300 net square feet of exhibit 
space, making it the biggest 
Global Pet Expo to date.  

“We love that Global Pet Expo attracts the best the 
pet industry has to offer, because it inspires us to 
exceed their expectations.”
-Andy Darmohraj, APPA Executive Vice President and COO

Attendees definitely had every opportunity to Unleash 
Their Business Potential with an increase in growth across 
the board.

Global Pet Expo 2015 featured:
• 6,061 buyers   8.3 percent 
• +3,000 new pet product launches
• 1,051 exhibitors 
• 3,113 booths sold

With the highest post-show numbers to date, total show 
attendance came to nearly 15,500 people. Even some 
celebrities came out to unleash their business potential, 
including Jackson Galaxy, Host of Animal Planet’s My Cat 

From Hell, Brandon McMillan, Host of CBS’ Lucky Dog, 
supermodel and CEO, Kathy Ireland, chef Paula Deen and 
Bill Klein of the TLC show, The Little Couple. 

On a truly global front, 20% 
of exhibitors were 
international, making up 213 
of the 1,051 exhibitors. An 
impressive 29% of buyers 
were from outside of the 
U.S., coming from 82 
countries – another clear 
indication that Global Pet 
Expo is as a key trading 
opportunity for companies from around the world. 

This year’s Global Pet Expo also featured more new 
product launches than any other show in the industry with 
nearly 1,000 entries in the New Products Showcase alone. 
From ice cream mix, herbal tea and automated ball 
launchers for our dogs as well as modern cat-scratching 
furniture, organic human-grade treats and food, sling-shot 
fetch toys and small animal play houses with accessories, it 
seemed every pet product 
imaginable was on display. 

The Show also debuted a 
trolley to carry attendees 
from one side of the floor to 
the other, and launched a 
Global Pet Expo app, which 
could be downloaded to any 
smart device. 

“It’s extremely important to us that we adapt from 
year to year, to listen to our attendees and make 
necessary improvements in order to not just grow, 
but grow successfully.” 
–Andy Darmohraj, APPA Executive Vice President and COO



Global Pet Expo Retailer 
Excellence Awards
Global Pet Expo O�cials announced the winners of the Fourth Annual 
Global Pet Expo Retailer Excellence Awards at the Pet Industry Breakfast 
that took place Thursday, March 5. The Awards Program honors 
outstanding independent pet stores in a variety of categories and 
acknowledges their integral roles in the continued growth and success of 
the pet industry. 

The following retailers received designated awards in each of the 10 
di�erent categories: 

Odyssey Pets of Dallas, TX
Best Overall Single-Store Retailer: This award recognizes a single-store 
retailer for excelling in sales, customer service, store design, merchandising 
and community service. 

Loyal Biscuit Co. of Rockland, Maine 
Best Overall Retailer (2 - 10 stores): This award recognizes multi-unit 
retailers with less than 10 stores for excelling in sales, customer service, 
store design, merchandising and community service.

Kriser’s Natural Pet of Santa Monica, CA
Best Overall Retailer (10 or more stores): This award recognizes multi-unit 
retailers with more than 10 stores for excelling in sales, customer service, 
store design, merchandising and community service. 

The Wet Spot Tropical Fish of Portland, OR
Best Live Animal Retailer: This award recognizes a retailer that excels in 
sales, promotion, display and knowledge of the dedicated live-animal 
category.

Ruff Life Pet Outfitters of Petoskey, MI 
Merchandising Excellence: This award recognizes their outstanding 
creative techniques to promote sales and services.

Katie’s Pet Depot of North Brunswick, NJ
Multi-Service Excellence: This award recognizes their e�ective o�ering of a 
broad spectrum of services including grooming, training, boarding, etc.

Brookside Barkery & Bath of Kansas City, MO
Marketing Excellence: This award honors e�ective execution in sales and 
promotional techniques to increase sales and customers including the use 
of advertising, public relations, social media and more. 

Two Bostons of Naperville, IL
Customer Service Excellence: This award recognizes an unmatched level of 
customer service, demonstrates familiarity with products and services, etc.

Planet Tails of Naples, FL
Store Design Excellence: This award honors excellence in overall store 
design including merchandising displays, store layout, curb appeal and 
more.

Barks, Bones & Biscuits Bakery  of Mint Hill, NC      
Community Service Excellence: This honor recognizes fellowship, integrity 
and a clear demonstration that the store is committed to giving back to 
the community.

Entries were judged by a committee consisting of Global Pet Expo and Pet 
Business Media sta� members.

Special Thanks to 
This Year’s Sponsors
Bayer Healthcare LLC
Carlson Pet Products
Petsafe/Radio Systems
World's Best Cat Litter 
(Kent Nutrition Group, Inc.)
Nestle Purina PetCare Company
Pet Product News
Central Garden & Pet
Hill's Pet Nutrition, Inc.
Matrix Partners
Virbac (Pet Tabs)
Merrick Pet Care
Angels Eyes
Garmin
Little Gifts (Nerf Dog)
Gen7Pets
The Bramton Company, LLC
Fetch.. For Pets!
Solid Gold Pet, LLC
WholesalePet.com
The Green Pet Shop
Tomlyn Products
Pawz Dog Boots LLC
Bulldog Marketing & Sales
Hugs Pet Products
Pampered Pet Treats, Inc.
Eqyss Pet Grooming Products
PetHub, Inc.
Mendota Products
Forever Yours, Inc.



Social Media Recap #GlobalPetExpo
Global Pet Expo exhibitors and 
attendees took to Twitter with 
roughly 4,000 tweets sent using the 
o�cial show hashtag, 
#GlobalPetExpo, generating more 
than 18.9 million impressions and 
reaching more than 6.2 million 
people.  Online interaction surged 
#GlobalPetExpo to be a ‘trending 
topic’ during the event: the ultimate 
triumph for a 
dedicated Twitter 
user.  Social media, 
once again played 
a very important 
role in 
communicating fun 
and important 
news to attendees, in real-time. 
Television screens throughout the 
show floor and press o�ce 
showcased a live twitter feed of 

posts with the #GlobalPetExpo hashtag.   Global Pet Expo TV also 
captured news and highlights from each day and posted video to the 
Global Pet Expo website and YouTube channel for attendees to catch 
up on anything they may have missed and gave ‘virtual attendees’ a 
look at many memorable moments from the 2015 Show!

2015 Global Pet Expo 
Academy Seminars 
a Success!
This year’s Global Pet Expo Academy, sponsored 
by PetStorePro, featured over 29 di�erent 
sessions presented by 11 experts. The quality of 
speakers was phenomenal and special thanks go 
out to them for providing valuable and engaging 
information to help drive business in our 
industry. 

“Very good speaker who brought 
useful topics down to the level of small 
business people.” 
– Academy attendee

Attendance for this year’s seminars experienced 
tremendous growth with more than 1,300 
participants, up from just 390 the previous year. 
Participating buyers were eager to gain 
knowledge and insight on a variety of 
engrossing topics. Videos of the seminars are 
available at globalpetexpo.org/seminarvideos 
for those that may have missed them. 

“26 years and I’ve never, ever seen an 
audience this engaged.”- Global Pet Expo Academy Speaker.  

The Fifth Annual New Products Showcase Awards
Now in its fifth year, the New Products Showcase Awards recognized Best in Show, Second and Third place winners 
across nine categories. With more entrants than ever, buyers narrowed down their top picks out of 925 products to 
determine the winners. 

New Products Showcase Awards Best In Show Winners
AQUATICS
Central Garden & Pet 
Aqueon JukeBox 5 Aquarium Kit

BIRD
A&E Cage Co., LLC 
All Natural Java Wood Bird Toys

BOUTIQUE
Dog Is Good 
Dog is Good Tote Bags

CAT
Innovation Pet, Inc. 
Kitty Connection® Mouse Pounce ™ 

DOG
Dexas International, Ltd.
Snack-DuO ™ 

NATURAL PET
Ware Manufacturing 
Safe, strong and dogs 
love em...GORILLA CHEWS

REPTILE
BioBubble Pets 
Chameleon Cantina 

SMALL ANIMAL
Ware Manufacturing 
Every Kid's Favorite Pastime.........PETS

POINT OF PURCHASE
Ware Manufacturing 
Build your pets house and $ave : DIY HOMES

For a complete list of all the winners, please visit globalpetexpo.org. 

Tweets: ...............4,000
Reach: ................6,200,000
Impressions: ......18,900,000



Global Pet Expo in the News 
With more than 230 members of the press at Global Pet Expo, the 2015 Show 
saw record media attendance ranging from trade magazines and bloggers to 
major national media outlets like The Hu�ngton Post, CNN, The Chicago 
Tribune, House Beautiful magazine and the popular series, Shark Tank: Beyond 
the Tank. Also in attendance was ABC World News Now technology reporter 
who scouted out the latest and greatest in pet gadgets for a national segment 
as well as Univision network’s resident pet reporter, who covered her favorite 
finds for a segment for the nation’s largest Spanish-language media company. 
Good Day Orlando morning news went live from the Show floor, to give 
Floridians a sneak peak of what’s coming out for their pets, as well as local FOX 
news, and bloggers and digital media reporters covered the latest trends in real 
time during the three-day event as well. 

Xiomara González-Govea Honored at Purina® Media Reception 
Award-winning national television and radio journalist and animal advocate, Xiomara González-Govea, accepted Global Pet 
Expo’s annual “Excellence in Journalism and Outstanding Contributions to the Pet Industry Award” at the exclusive Purina® 
Pro Plan Media Reception at Global Pet Expo.   This annual award recognizes individuals in the media who have the power 

to influence millions of people and use this to positively promote the joys 
and benefits of pet ownership.

González-Govea is a national television and radio journalist who specializes 
in animal related and human feature stories for Hispanic media in the United 
States. Her 19-year television career in the U.S. has included the two largest 
Hispanic television networks: Telemundo and Univision Networks.

González-Govea’s journalistic talents combined with her acute animal 
knowledge have guided her to develop her own pet media concept, 
Animales360°™, a bilingual and multi-media platform targeting the nearly 55 
million Hispanics in the United States. 

Bob Vetere (APPA), Xiomara González-Govea, 
Paul Cooke (Purina)

We would like to thank the following 
people who helped assemble 200 hygiene 
kits on Tuesday, March 3rd as part of a 
pre-show volunteer opportunity 
sponsored by the APPA Professional 
Women’s Network and Global Pet Expo.

 
Helen Bennet of The Grooming Place Pet Show
Deb Joyce of Project Piaba
Tricia Montgomery of K9 Fit Club
Shirley Nelson of GabbyDog
Bobbi Jo Sampson of Molly and Friends Cat Furniture
 
The kits were distributed to two local shelters: Families in 
Transition Osceola County & Community Hope Center.  



State of the Pet Industry Recap 
During the Show’s annual Industry Breakfast, APPA President and CEO, Bob 
Vetere, provided highly anticipated new insights from his annual State of the Pet 
Industry Report.  The industry experienced its best year yet, with overall 
spending coming in at an all-time high of more than $58 billion in 2014. This year 

it’s expected to grow another 4.4 percent to more 
than $60.5 billion.  The Associated Press went live 
with news of industry spending upon the immediate 
release of data during the Show.

Vetere also announced that the 2015-2016 APPA 
National Pet Owners Survey has been published with 
new data covering ownership trends by generation, 
the role of social media, and the growth of 
pet-friendly places. Additionally, Vetere explained 
that findings from The Survey demonstrate the 
positive impact APPA’s Pets Add Life (PAL) 
campaign is having on promoting pet ownership and 

adoption, especially among the Gen Y segment. 

Vetere also announced a joint e�ort between APPA and PIDA as they join forces 
to present the first Pet Industry Management Conference and Supplier Trade 
Show to be held January 18-21, 2016, packed with world-class speakers, executive 
conferences, industry panels, and more.

Lastly, Vetere provided updates on the Human Animal Bond Research Initiative 
(HABRI). The organization has now gathered more than 20,000 research entries 
on its online database HABRI Central, and just this year has brought total 
human-animal bond research funding to over a half million dollars.  HABRI also 
recently issued key findings from a survey conducted among 1,000 doctors, which 
found that 97% of physicians surveyed believe in the human health benefits of 
pets and majority would even prescribe a pet to improve patient health.

Make more than money. Make history. – 
Kathy Ireland
Kathy Ireland Speaks at the Professional Women’s 
Network Breakfast 
Attendees packed the room 
during the fourth annual 
APPA Professional Women’s 
Network (PWN) Breakfast on 
Friday, March 6 to hear 
lifestyle designer, model, 
actress and entrepreneur 
Kathy Ireland of kathy ireland 
Worldwide®, (kiWW®) speak. 
After being widely well 
received as a guest speaker in 
2014, Ireland joined Global 
Pet Expo again this year to share her insights and give valuable advice, like 
learning to listen to and accept criticism and to not be afraid to do the un-done 
before. Attendees were even invited to speak to her one-on-one beforehand. 
Not only is she an influential business leader across many industries, but also has 
a long running partnership with several pet wellness organizations and charities, 
making her an excellent selection on behalf of PWN members.

APPA President and 
CEO, Bob Vetere

Kathy Ireland with show sta� and PWN members

 

“We’ve actually 
found products 
[at Global Pet Expo] 
that have become 
tremendous staples 
of our store 
that we can’t 
do without.” –Katie Kelley, Dog Wood Park



Thank You From Show Management
On behalf of the entire Global Pet Expo Show 
Management team, I’d like to thank you for being part 
of the 2015 Global Pet Expo and contributing to our 
most successful show to date! Whether you attended 
as an independent retailer, distributor, mass-market 
buyer, member of the media or exhibitor, I thank you for 
choosing Global Pet Expo and helping make the 2015 
Show the biggest and best yet in our 11-year history.

Thanks to the growing support and continued 
commitment of the exhibitors and attendees, the 2015 
Show broke records across the board including 
attendance numbers, new product launches and show 
floor exhibit space – over 16 football fields worth! 

We hope you will join us for an even bigger show in 
2016, taking place March 16-18.

For more information, please visit GlobalPetExpo.org

Sincerely,
Andy Darmohraj,
APPA Executive Vice President and COO

®

Andy Darmohraj,
APPA Executive Vice President 
and COO

March 16-18, 2016
Orange County Convention Center
Orlando, Florida

Save the date! It’s never too early to book 
your hotel room.  

Accommodations are 
now available for 

Global Pet Expo 2016. 

Visit 
GlobalPetExpo.org/housing 

for more information. 

®


